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ABSTRACT

There has been a growing attention to the non-technological innovations such as marketing
innovation and organizational innovation. However, quantitative analysis on non-technological
innovation is not so active as that on technological innovation. One of factors behind this
phenomenon is lack of data for analysis. While the patent database is frequently used for the
analysis of technological innovation, there is no corresponding data for the analysis of
non-technological innovation. Therefore, we have developed a database of trademarks and design
rights in order to capture the situation of non-technological innovation and commercialization of
technological innovations. In this document an overview of the methodology and structure of the
database is presented.



