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ABSTRACT

The purposes of this study are to analyze the present state of “university’s science shops”
in Japan, namely, one of science and technology communications used to conduct consulting and
research on science and technology issues according to citizen’s needs, and to articulate the
relationships between university’s social contribution and science shop. The findings of research
suggest that the cases of university’s science shops were characterized by practice, research, and
social contributions to regions, and they had the diversity in their methods, themes, and
communications. Furthermore, comparing to the case of consensus conference, scenario workshop,
and ethics committee, university’s science shops tended to emphasize the training of people such
as regional leaders, rather than the assessment of regions as well as science and technology.



