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Abstract

The fourth round of the Japanese National Innovation Survey (J-NIS 2015) is a statistical
survey on innovations and innovation activities based on the international guidelines adopted
jointly by OECD and Eurostat. The population of the survey was 380,224 enterprises with ten
or more regular persons employed, except for some industries. The sample size was 24,825
enterprises. The realised samples were 12,526 enterprises (the unweighted unit response rate: 50%).

The main findings from the survey results are as follows: 40% of the enterprises in the
population realised any of product, process, organisational, and marketing innovations; 20%
of the enterprises in the population, i.e. 77,830 enterprises, realised any of product and process
innovations; 23% of the enterprises conducted innovation activities related to product or process
innovations; The rest, 77% of the enterprises had no innovation activities; The ratio of the new-to-
market product innovative enterprises to all of the product innovative enterprises in the small-
sized enterprises was higher than that in the medium-sized enterprises; The ratio of the product
innovative enterprises which developed the products jointly with other enterprises or institutions
is as almost high as that developed the products by themselves; In the large-sized enterprises,
universities or other higher institutions were on of the main pervasive co-operation type of
partners for innovation; Lack of competent employees was the most prevalent hampering factor
and reason of no innovation activity.





