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ABSTRACT
NISTEP conducted Japanese National Innovation Survey 2012 to investigate status and trend of
innovation activities of firms in Japan. In the survey, we investigated activities on product, process,
organizational and marketing innovations of firms with ten or more employees between FY2009
and FY2011. The ratios of firms that realized product, process, organizational and marketing
innovations were 15.8%, 15.6%, 28.3% and 22.5% respectively and almost all of these ratios were
lower than those of U.S., Canada, U.K., France, Germany, Italy, China and Korea. The ratio of
activities for product or process innovation in Japan was also lower than that of most of the
foreign countries. Many firms of Japan had experienced lack of qualified personnel, lack of
information on technology and so on for their product or process innovation. We found that the
ratios on innovation above tended to be higher in firms whose 25% or more of employees were
college-educated than the others, higher in firms that belonged to an enterprise group than the
others, and higher in firms which had domestic and foreign markets than firms which had only

domestic markets.



